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What is @ public libvavy?

wovds that do/dow't describe us
who do we Serve?

what do we sound |ike?

ouv logo

ouvr colovs

ouv Sownts

Logo dos and don'ts

our Stvapline

ouv S'b\j\e

Shaving our community

Friends & partwers



So glad you asked! It wmight Sound like 3 Silly question, but libraries are changing
and the answer isn't the sawe as it used to be. Lots of Folks still hear “books,

carpet from the (470S, and old |adies shushing you” when you say “libvary,” and

that wight even be tvue in Sowe places (Sovvy wot Sovvy acadewia). That's wot
us, though!

we've 3 PUBLIC libravy, and that weans we've StepPPing n to §ill the space left
behind by 1deas like community centers. Sure there are books on our Shelves
(and 3always will be), but that's just wheve it stavts: we belong to our whole
community —whoever that iS—and our job is to ensuve they See themselves

on those Shelves wn our hallways, 3as part of ouv programs..everywheve vedlly!

That wmeans we do programming like childven’s Storytimes that suppovt early
litevacy and sensovy development, classes that teach new and hevitage skills
(ke using the internet ov knitting a Sweater) and wove. [t means we provide
a Place that bridges the qap between our neighbors and the Sevvices they wmight
need §vow hedlthcave to mentdl wellness §amily planning, §ood Security,
leisure, learning, ov whatever else 1S out theve, |t means being 3 home fov 3
“Iibrary of things” |ike toys, tools, seeds and so ow. It wmeans protecting the
fveedow to learn think and grow, no wmatter what anyone Says ov does,

MosStly, that weans we act as 3 “third space” wheve Rowan county can go and
§ind something worthwhile without being expected to Pay fov the privilege.







Youw've just §ull of great questions, aren’t you? When somebody uses an arcane,
corpovate-sounding tevm like “libvary stakeholders” who does it wake you
think o§? Probably "tax?a\,evs” or, i§ \jou’re §eeling genevous, “ratvons.” The
vedl answer iS...well EVERYBODY! All the people in ouvr community (and 3 lot of
§olks §rom neighboring communities) have 3 vested nterest in the libvary, and
that weans WE ought to have 3 vested interest in THEM and their well-being.

[m 22 and a working mom with a lot on her Plate\. Sometimes |
Just need a Place to go where the Kids and | can enjoy ourselves
together, or at least at the same time. Since | don't have fll
control over My OWN schedule, Im alwa\,s looking for new hobbies
and entertainment that fit into my l'nfest\/Ie and my budget!

Im 16, which means Im still ﬁgur'nng M\/self out. Other Pcople's
expectations can be frustrating, and | need somewhere | can be
independent and take ownership of what | enjoy and what | want
to learn! Acceptance s reaH\{ important to me..and sometimes |
have questions | dont want to discuss with friends or fam'd\{.




At 35, Im still getting used to emal and Facebook. My grandkids
9ot me 3 "smart” phone, but | need a little extra patience and
understanding with all these gadgets! Hccess’nb’nht\{ matters, too: |
can take the bus or ask for a bookmobile visit, and it's all free!
That's even better than chPP'mg COUpONS.

Im on\\, G, 50 everythings an adventure to me! | need a place where
| can try new things, learn all kinds of stuff, and meet other kids
ke me. Sometimes | just want 3 fun P|ace to g0 and be M\/sdqf,
whether that's loud or quiet or somewhere in between, and know
that Im safe the whole time.

e

[m 32, between jobs, and thinking about going back to school. Im
not a\ways sure What resources or services |m e\'g'nble for, o |
Need someone to help connect me With local organizations and
assistance. [ve got a lot of questions and there's so much
COﬂ‘mCt]ﬂg information out there, | can't a\wa\/s navigate it alone!

Im 51 and own a small business, but don't reaH\{ have 3 proper
home office. Occas]onall\{, | need someplace to work on things fke
taxes. | understand technolog\{, but Im not alwa\is on the cutting
edge. Id LIKE to be, though! And since Im thinking about retirement,
Im reall\/ interested in new hobbies to pursue in My spare time.

Im 1% and graduating from high school, so Im getting reaA\/ for
\ college. Or vocational school. Or neither. Or maybe Il start My OWn
small business on, fike, Etsyt | don't know yet; in fact, | may need
helP ﬁgur'mg out what's best for me and how to 90 dbout it,
since | know just enough to know that | dont know ever\thing!




As both a community Sevvice
)

and 3 “thivd space,” we never yy N
want to sound too Stuffy, w L‘ q‘r d O W e
outdated ov standoffish. " . ?

.~ {oun d l Ke

whethevr we've totally hip
neighbors to decide;j our job is to

and cool 1S fov our fvriends and

give it ouv best shot to be fun and approachable.
$ you 3im Sov (009, every time, you usudlly land sowmewheve n the high
90S even when you wess up, and that's wove than okay!

Rewmember: we want to be 3 destination! when somebody asks what there 1S to
“-

do avound here, hopefully they'll think of us. 1§ we've all “institutional” and
too dcademic, nobody will want to hang out.

. our “voice” is straightforward plain-spoken and human. You've 3 person,
wot 3 bu'\\divxg ov an agemc\j! Act |ike one and dow’t wmake 3 habit of Setting
your own identity aside to be “the libvary.” we've part of the community,
and that's who $olks should be tdlking to when they ntevdct with us.

2. our Sevvices dve 3lways explained n the Simplest terwms. I§ your wow ov
grandpa couldn’t understand what's being said or written then that isn't
the libravry voice,

3. Huwov 1S impovrtant! Not S0 wiuch owne-liners (although bad puns are allowed,
ih modevation), but just being gently funny ov witty. we've qoing Sor a sovt
of “l could be §riends with them IRL" energy. (§ you aren’t curvent on slang
like that, by the way, that's fine; that's funny in its own way, So own it.

4. we don't use technical jargon outside the office. keep th mind that We
know what stuff |ike “OPAC” weans but the average visitor doesn't. To
thew it's “the book seavch cowx?wl;er.”

5. Just be wice! Never neq or criticize on Social wmedia, etc. keep it positive!

&




ouv logo 1S one of our wost valuable assets (and owe
of ouv havdest workers). we must trveat it wicely So
never dbuse it! |t doesn't have any arms and it can't
§ight back. Plus, workman's com? s bound to be weird,

ouv logo is basically the same everywheve we use it, no
: watter whether that's in Print or ownline Somewhevre, |t

uses our whole colov palette, it's bright and easy to see,
\ it's vecognizable (1§ we've doing our jobs), and wmost important
of all, it's a friendly symbol. Think of it |ike a big “welcome” sign. Books belong
to everybody, and every book has 3 Page for Someone, Sovt of dealio. You get it.

\( RCPL

Rowan County Public Library
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See? A Page Sov everyone in every book,

f 1§ you don’t know which like we Said. This palette 1S nspived by

L colov to use, use this one! our community: St. claive ved vikings

t's Sov e\/ev\jboc\\j.

®lue Skies J |

gveen DOVES puvple, MSU gold, and the
blue sovt of averages the colovs from
our old logo, MSU's, and—you know

Pantone 285 what? It's complicated wever wind.
CMYK 75/44/0/0
NELOBIED Yellow Brick Road
Pantone 1495
CMYK 0/48/87/0
- RGB 248/152/48
Plus vltva violet HEX FR983

Pantone 2587 for kids’ stus§
CMYK 58/78/0/0
RGB 127/84/162 -
HEX 7F54A2 Green Ltgh‘b
Sor seniors (55+4) Pantone 362
CMYK 80/15/85/2
RGB 41/156/90
well Red HEX 299C5A
Sov teens
Pantone 703 (it vhywes)
CMYK 16/96/62/3
RGB 201/45/80 This color combo 1S also Adobe-cevrtified

HEX C92D50 Sov adults colovblind safe and ADA-compliant. Yay! @




: Also knowwn 3s typefaces, i§ you happen to be feeling extra
. o$§ice wovrker-y ov Something. You can use any old fonts
, you like when ‘jou’\re not doing library stuf§. For times
/ when you ARE doing libvary stufs, there's these. Please use
thew, we p3id fov thew and it's basica\\\j vude not to at this
70 nt. Unless \jou’re a community Pariner vather than staf§, n
which case you can probably be forgiven, but you've on thin ice,

cocogoose

It's chunky, it’s round, it’s our logo font, it's Cocogoose! Or Cocogoose Pro, if
you’re addressing it formally. This one’s great for important announcement
headers or titles on official stuff, like letterhead, business cards, and notes
to your mom. We love you, mom.

Try to use this one kind of sparingly so it keeps its impact. If people see it all
the time on every little thing, it stops feeling important, which is sad. If you
need them, Cocogoose comes in like 7 different weights (plus italics!).

Noto Sans

Hello, Noto! Noto is our “business” font. Not that we're wearing a lot of suits
around here. This one should be your general-purpose font for documents;
it's good for just about anything, and it's designed to be extra readable on a
screen as well as in print.
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PERMANENT MARKER

WE USE A LOT OF PAINT SPATTERS AND ELEMENTS WITH A HAND-DRAWN LOOK (N OVR
STUFF, AND PERMANENT MARKER IS A FUN, CHUNKY FONT THAT PLAYS NICE WITH ALL
THAT AND DOES A 6OOD TJOB OF SHOWING THROVGH. IT'S VERY READABLE AT LARGE
SIZES, SO FEEL FREE TO PLASTER IT ALL OVER THINGS WHEN YOV WANT TS CATCH SOME
ATTENTION, BUT YOV'RE GOING FOR A MORE RELAXED VIBE. KIDS LOVE THIS ONE.

(secret bonus warketing fonts used in this doc ave Nanuwm Pen and ugly Dave, So de§ use thew t00)




l+,’s oka\; sowmetimesS 0 weadvy owne green sock and owne

ovange sock. 1§ that's your Style, \90u’\\ Probably L d
look 9ooc\ n it because you FEEL 9004 n it. ouv QSO Q-S

logo 1S Itke that, except it can’t feel confidence | :::
9 \\qnd don ‘l'_S

and thevefore we've responsible for wmaking suve
it looks good. Take 3 Sec and think about how \jou ve | o
aPPlying it: Remember that it needs to be distinct and eas\\\;

identifiable by the peoyple who'll be looking 3t it. Marketing isn 't Sov us, it's
for the person who Sees the poster, veads the brochuve, or visits the website,
Ave THEY going to think it looks 9ood? \§ yes, then §ine. 1§ no, change socks/

ood aveat ves
Q’ ’ ’ K
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Tvy and ledve the logo
| Sowe breathing room
| whenever it's possible.

Don't cvowd it and
: let 1t Stand out next

‘ to other logos and so
/]
" combos! Sowxebod\j’s
‘ §ivst veaction to it
4 " shouldn't be Sovr their

= //eyes to start watering.

" | own. Avoid tack\; colov

\§ you can’t avoid a photo ov Similarly busy background, then use the negative

version of our logo. It works n any solid color §vowm our palette; just Pick the
one that goes best with whatever's going on behind it.

®



Don't veverse the logo fvom backgrounds that ave oo light or cluttered and i§
you need to wake it 3ll one color, be sure to use one from ouv palette (the
blue is best). Black and white qo with everything, so if nowne of ouv official
colors wovrk for Sowme veason try those!

:§@pr ,g({"jﬂ- ;&:(AR,CPL
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“Find what \jou’re looking Sov.”

call it a slogan, taglive, elevator pitch, whatever. 1§ |
someone doesn’t know who we are or what the \‘bvav\j = —
does, this 18 their §ivst, clear explanation; it tells people what \\
we do and what they can expect n 3 Single phrase.

Most of the time (especially on promotiondl Stuf§ that's going outside the
library, like Posters hung n local businesses or flyers handed out at school),
ouv logo should be paived with our strapline. It's not always practical So use
youv best judgment but try to §it thew both i theve together when you can.

The Strapline i Set in ouv logo and title font, cocogoose Pro. Don't use any
other Sownt $or it without prior permission! Whewn it's next to our logo, it
Should usually be in the same soft black 3as our acvonym ov n 3 509 shade of
the blue from our branding palette, depending on what looks best. 1§ you've
using 3 solid-colov ov negative verSion of the logo, though, tvy and use 3 50
shade of that sawme color (whichever owne it 18).

‘§{EPL

Rowan County Public Library
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Find what you’re looking for.
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The library’s brand is fun, vibrant, and Sriendly. we want people
e to know theve’s 3 veal person behind any and
all marketing we do! Whevever possible, it

Should look lively and even 3 little wmessy
' (in 3 way that's still veadable and clearly
y, " communicates the tntended wessage). Write
it hand-dvaw it Paint it Swedr it just don't
use Al-generation ov havd cutout shapes. we like blobs and vounded covners!

That's why you'll see a lot o Tk blots and paint Spatters n our stock
elements (which ave there whenever you need thew). use this wmanual as 3 9uﬁc\e
to help you get 3 feel for what our Social wmedid posts, web banners and so on
ought to look like. Things don't always have to be perfectly centered or

exdctly even—leavrn to let 30!

A public library wmeadsures Success by the number
of lives it ?ositwe\\, wPpacts. we've Part of 2 veal ‘
flesh-and-blood community, and that's something
to celebrate!

we've n 2 position of Privilege: our §riends and neighbors value and suppovt us,
and they show it every day by using our services. Many o§ them go out of
their way o tell us, too! That wmeans we've qot a steady supply of genuine
stovies to Shave; theve's no need to wmake uyp something Pithy when 3 patron
has alveddy given you Sowmething hearifelt.

Tell these stories! Whevever possible use actual patvon quotes and photos
(with Perwission of course). To Paraphvase Scott cook: “A brand isn't what
we S3y it iIS—it'S what people tell each OTHER it i8.” The best advertising 1s
credting 3 Sense of investment fov the community So love them back!
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3yo: “Wheve are you goivxg?” ‘
Libvavian: “’l'o 3e+, wove SV\ackS."
3\10: “®ut---1 love \jou." /

That’s Dv. Seuss Day fov va. 7
74

A little givl at the §vont desk asked why our

- - == sign had so wuch written “on its behind.” when
"7 7 we told hev it was 3 Sumwer Redding message,

\ &=- she looked 3t us like €9 and Navuto-van away,

N\

~dust another day at youv public libvary. Q)




we work with lots of people and othevr organizations who
help get the wovd out about the libvary and what we :
do. That's awesowe, because teaming up with them

weans we can do even cooler Stu$s than usual.

\§ we've co-branding on prowmotional materials, it
isn't dbout whose logo gets to be biggest; it's about
Showing our audience that the pavtnership is 3 ha??py
one and everybody's glad to be theve.

whewn \jou’re Paiving paviner logos with our owwn, 3lways put ouvrs at the

bottowm vight of the page. |§ it's digital wmatevial (like 3 web banner ov social
wedid announcement) you dow't have to use the strapline. I§ it’s standalone
Printed stuf§ like §lyevs ov posters, try veally havd to use the strapline and

only leave it out i§ you've got wo other good choices.

Othev than that, use an appropriate choice from our fonts and Snwag yoursel§
an ampersand to g0 between the \0303. A\wa\js leave the width of the R in
“RePL” between whatever ampersand you've using and a logo, no watter whose
it i3, and try to wake all the logos dbout the Sawme height & you caw.

MOREHEAD STATE
MU NIVERSITY ;§{,

Rowan County Public Library

;&i{R,CPL

Rowan County Public Library
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auestions? comments?

Huwmovous anecdotes?

You can $ind this wmanual on our website at
vowancountylibrary.org/pv
Q\OV\3 with \0303’ wedid Packages, and wove
wmavrketing stusf like that.



